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CONFIDENTIALITY AND DISCLAIMER
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus 8 - N, 3 . A : )
& Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared : ' I = — . 'y P g é P”Dn; o
to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained o T - g . e " |\P _LO_nN £
herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with |
respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the property and
improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the
improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property.
The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not
verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation
whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth
herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap. All rights reserved.

SPECIAL COVID-19 NOTICE
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may
deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform,
and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as
intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All
potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the
property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19,
all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.
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AREA OVERVIEW
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FINANCIAL ANALYSIS

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation'’s
logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or
any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to
prospective customers.
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he Brandon Michaels Group of Marcus & Millichap has been selected to
exclusively represent for sale 309-313 South Vermont Avenue, an approximately
4,800 square foot single story multi-tenant retail building situated on approximately
8,699 square feet of land zoned C2-1 in a Tier 3 Transit Oriented Community
(TOC). The subject property is ideally located in the heart of Koreatown, just
one parcel south of the SE signalized corner of South Vermont Avenue and West
3rd Street in a prime, centralized Los Angeles location with direct access to the

Interstate 101 Ventura Freeway.

; l l ’\/\ ,\/l A ‘ ; Y 309-313 South Vermont Avenue consists of 4,800 approximately square feet of

ground floor retail, divided into three units of approximately 1,600 square feet
apiece. The property is currently 33% vacant, creating a unique opportunity for an

A single-story multi-tenant street retail property with parking in the rear ideally located one parcel

south of the SE signalized corner of South Vermont Avenue and West 3rd Street in the heart of Koreatown

owner-user buyer or value-add investor. The property is currently leased to a dentist through 2/2026 with no options and The Check Cashing Place
through 3/2025 with no options. There are seven surface parking spaces to the rear of the property. The property benefits from excellent visibility
and frontage along South Vermont Avenue, with daily traffic counts exceeding 40,000 vehicles per day.

309-313 South Vermont Avenue is ideally located within a densely populated portion of Los Angeles, with over 135,000 people within one mile
of the subject property, over 652,000 people within three miles, and over 1,223,000 people within five miles. The sub-market has an average
household income of over $44,000 within one mile of the subject property and over $50,000 within three miles. The area continues to attract a
younger demographic, where the current median age is 36.6 years old. The median home value is over $744,000, with over 6,200 households within
one mile of the center and over 29,000 households within three miles.

The subject property is ideally located in a highly walkable locale, featuring a walk score of 96, truly a walker's paradise. It features excellent
transit, with a transit score of 79, and a Metro Red Line bus stop situated directly in front of the subject property. 311 South Vermont is located
0.5 miles from both the Wilshire/Vermont Station and the Vermont/Beverly Station, two heavy-rail subway stations in the Los Angeles County

Metro Rail system. The subject property is one mile from the Wilshire/
Normandie Station, an underground rapid transit (known locally as a
subway) station on the D Line of the Los Angeles Metro Rail system.
It is located under Wilshire Boulevard at Normandie Avenue, in the
Mid-Wilshire and Koreatown districts of Los Angeles.

309-313 South Vermont Avenue sits on the border of Rampart Village
and is surrounded by national credit tenants, including McDonald’s,
which is one parcel south of the subject property and a host of others
including Rite Aid, Vons, Sizzler, Jack in the Box, IHOP, Carl’s JR, and
Target.




INVESTMENT

HIGHLIGHTS

SINGLE-STORY MULTI-TENANT RETAIL PROPERTY IN
PRIME KOREATOWN LOCATION

Approximately 4,800 square feet of single-story street retail
Approximately 8,699 square feet of land zoned C2-1
Tier 3 TOC

Ideally located in the heart of Koreatown, just one parcel
south of the SE signalized corner of South Vermont Avenue
and West 3rd Street

Direct access to the Interstate 101 Ventura Freeway

STRONG UNDERLYING FUNDAMENTALS WITH DIRECT
ACCESS TO TRANSIT

Daily traffic counts exceeding 40,000 vehicles per day

Ideally located in a highly walkable locale, featuring a walk score of
96, truly a walker'’s paradise

Excellent transit, with a transit score of 79

0.5 miles from the Wilshire/Vermont Station and the Vermont/
Beverly Station

1 mile from the Wilshire/Normandie Station

Surrounded by a sea of national credit tenants, including
McDonald’s, which is one parcel south of the subject property and
a host of others including Rite Aid, Vons, Sizzler, Jack in the Box,
IHOP, Carl's JR, and Target

apu.edu/locations
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IDEAL OWNER-USER OR VALUE-ADD INVESTMENT

Three retail units with excellent visibility and frontage along South
Vermont Avenue

Each unit is approximately 1,600 square feet
The property is currently 33% vacant

The property is currently leased to a dentist through 2/2026 with
no options and The Check Cashing Place through 3/2025 with no
options

DENSE IMMEDIATE POPULATION WITH STRONG UNDERLYING
DEMOGRAPHICS

Over 135,000 people within one mile of the subject property, over
652,000 people within three miles, and over 1,223,000 people
within five miles

Average household income of over $44,000 within one mile of the
subject property

6,200 households within one mile of the center and over 29,000
households within three miles

Median Age of 36.6

Median home value of over $744,000
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HIGHLIGHTS

Price $2,500,000
Building Size +/- 4,800 SF
Price/SF (Building) $521
Lot Size +/- 8,699 SF
Price/SF (Land) $287
Current CAP Rate 3.31%
Pro Forma CAP Rate 5.24%
Current Occupancy 67%
TOC Tier 3
Parking 7 Spaces; Ratio of 1.46/1,000 SF
Zoning C2-1

APN Number 5502-008-012

Juapbio M
JaUpIEG N

_— l I

B .\’_l e
»™ 7 g BARBERS
. NO WAITING

A%

£
£

K] poomipeag

WHITLEY
HEIGHTS

HOLLYWOOD |

ARMENIA

[De Longpre Ave

WEST HOLLYWOOD PO
Romaine 51 B!

5 =H IFSH S
= Z X o g
T B £
aé gg g gg E
2 82’ a LB
= h
3 W st St

s-Sinai
1Center o
A L ARK LA
Marytand o, BREA

Ofﬂﬂges;
—_
CARTHAY
H
L7
CARTHAY @ §
ek,
st Sotuy Brd 5y &
Pickfa,
Al a3t
St
Sawye st pand &
@ 8
+* S
siser Permariente ]

fest Los Angeles Apple 5t

Medical Center
S‘m‘cy&_ "’t‘mg
"M\P’
| SENTOUS
VILLAGE
; GREEN
ieth
State

-]
Gniffith

Qbservatory

Kaiser Permanente
Los Angeles e
Medical Center -

n P
% ATWATER <+
A VILLAGE &
‘%@ Q“ig‘»

o B /

Russell Ave

N\
SILVER LAKE X

Hollywood Forever 3
- Cemeétery and BICY.CLE g %’
1 Funeral Home DISTRICT
CinonSt @
i 3 eaqz:‘»fﬁ’
z
Beverly Blug e
W st St WILTON HISTORIC WSSt G FCHOgPARN il
o 8 DISTRICT g %’has} 7. WANGELIND  Dodger Stadium
%2 ancock g Mg, HEIGHTS by
g g PARK 2 g & 9«% &
T 3 H & Sy ok, $
8 s £ E, & '
Pk L Mg o !
Fr >
£5; CORCA TN i . DOWNTOWN |
g? = ColNTRY “; g’f el | OS ANGELES J
¥ & clupeark 2 =7 o] |
B T TOKYD Els
Veniee By & E £ & FINANCIAL TOKYO \?'s‘
¥l Sl LR A S0 4 T gonow |
g a’g g @ i 2 iy & '
& e o ack 2 & 54 $
£ Santa Monica FWY @S‘\ & %@ E z
5
W25th St & a,'éh é“)?”’ ﬁ %
AR I 3 5 sammeJ?zmes & 5 )
L
g s JEFFERSON Z % g_ & S,
4 g PARK g 3 z
5 - [ 3]
% i > & & SP%Q f% Sths
i CIENEGA  wanhpl ® W3nhPl Sp ‘7"*
4 JEFFERSON
W 38th Pl RARK
& NEVIN

£k 2




(LLLLL1LL)

/K

PROPERTY
PHOTOS




LOCATION

OVERVIEW

the Korean immigrant population, Korean business owners are creating stronger ties to
the Latino community in Koreatown. The community is highly diverse ethnically, with half
the residents being Latino and a third being Asian. Two-thirds of the residents were born
outside of the United States, a high figure compared to the rest of the city. Just south
of Hollywood and west of Downtown Los Angeles, Koreatown is a bustling and culturally
diverse 3-square-mile neighborhood that never seems to sleep. Unlike the majority of Los
Angeles, which tends to wrap up a night out by 2 a.m. (at the latest), Koreatown is known
for its energetic nightlife and for having the city’s largest concentration of 24-hour bars,
clubs, restaurants, and karaoke hotspots. K-Town, as it's commonly known, has an equally
vibrant history as well. Once a hotbed of old-school Hollywood glam, the district was
home to celebrity enclaves, including the original Brown Derby restaurant, the Coconut
Grove nightclub, and the Ambassador Hotel, which hosted a half dozen Academy Awards
ceremonies between 1930 and 1943.

While these legendary spots are no more, today’s K-Town is home to dozens of prized L.A.
establishments. For a trendy overnight stay, consider the Hotel Normandie, a boutique
property built in the 1920s, or The Line Hotel, an industrial-chic hotel which not only has its

Located west of Downtown L.A. and south of Hollywood, Koreatown

is one of the most diverse neighborhoods in Los Angeles.

oreatown is a neighborhoodin central Los Angeles,
California, centered near Eighth Street and Irolo
Street. Koreans began immigrating in larger numbers

own design-driven shop, Poketo, but also an ‘80s-themed bar, Break Room 86, with karaoke
suites and boozy push-pops. There’s the art deco masterpiece, The Wiltern, a designated
historical landmark, which lives on as one of the largest, most legendary music venues in

i VERM

in the 1960s and found housing in the Mid-Wilshire the city. 3 ) (ellorie i e Ay oo ) ‘ = - A B
area. Many opened businesses as they found rent and 5 — i __ g BTSR S ‘ Vermont

tolerance toward the growing Korean population. 4
Many of the historic Art deco buildings with terra
cotta facades have been preserved because the
buildings remained economically viable for the new
businesses.

Despite the name evoking a traditional ethnic
enclave, the community is complex and has an impact
on areas outside the traditional boundaries. While
the neighborhood culture was historically oriented to

Koreatown is home to several multilevel shopping malls, such as KTP, Koreatown Plaza,
which melds upscale boutiques with more standard apparel and cosmetics shops. Refuel in
the food court, a K-Town staple in its own right, with many of its stalls slinging authentic,
inexpensive Korean street food.

Established by Korean immigrants in the early 1900s, Koreatown LA is vibrant community
with over 500+ restaurants and 5,000+ businesses across 150+ city blocks. Due to sheer size
of Koreatown LA, (it's the largest in the world) we have put together this comprehensive
guide of 100 uniquely Koreatown things to do so that you can experience the full depth of
our vibrant community, beyond the KBBQ and soju.
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KOREATOWN POPULATION WITHIN AVG HH INCOME WITHIN MEDIAN HH INCOME
TOTAL POPULATION A 5-MILE RADIUS A 5-MILE RADIUS WITHIN A 1-MILE RADIUS
B - - =
Gy S 5
HOUSEHOLDS WITHIN OWNER OCCUPIED HH RENTER OCCUPIED HH BUSINESSES WITHIN

A 5-MILE RADIUS WITHIN A 5-MILE RADIUS WITHIN A 5-MILE RADIUS A 5- MILE RADIUS

2021 Population 135,556 652,861 1,223,160
2021 Households 51,219 250,562 457,289
2021 Average Household Size 2.6 2.5 2.5
Annual Growth 2021-2026 0.2% 0.1% 0%

2021 Renter Occupied 48,770 218,517 371,408
Households

2021 Average Household $57.929 $75,259 $80,899
Income

2021 Median Household $44,249 $50,271 $54,941

2021 Median Age 36.6 36.7 36.8 Income

2021 Owner Occupied 2877 33.870 86,183 Businesses 6,227 37,309 69,997
Households



FINANCIAL ANALYSIS

RENT ROLL PRICING
TENANT ™ NI S Nam N OLEASESS o e RemaiNiNG, LEASEY, CURRENT JEURRENT | cor,crc | phce PROFORMA oo, Price $2,500,000
START (YRS) TYPE RENT RENT/SF TYPE RENT RENT/SF g L
o . k
Dentist 309 1600 333% 6/1/2017 2/28/2026 422 MG $3821.00 $239 , 5% y MG $3821.00  $239 Eldllcuiigg o +/=,800 5F
° Price/SF (Buildin $521
Chegk 311 1,600 33.3% 6/1/2017 3/31/2025 3.31 MG  $4,180.00 $2.61 3% MG  $4,180.00 $2.61 ( 9
Cashing Annually
Lot Size +/- 8,699 SF
VACANT 313 1,600 33.3% - MG  $4,000.00 $2.50
Price/SF (Land) $287
Total 4,800 100% $8,001.00 $2.50 $12,001.00 $2.50
Note: Existing tenants are responsible to reimburse Landlord their pro-rata share of the total common area operating expenses, including taxes and Current CAP Rate 3.31%
insurance over the 2015/2016 Base Year (Base Year Property Taxes approximately $3,700 total).
Pro Forma CAP Rate 5.24%
ANNUALIZED OPERATING DATA
Current Occupancy 67%
INCOME AND EXPENSE CURRENT PRO FORMA EXPENSE BREAKDOWN PER YEAR PER SF
Scheduled Lease Income $96,012 $144,012 Property Taxes $31,250 $6.51 TOC Tier 3
CAM Reimbursement 29,607 39,128 _ )
i $ Insurance 4700 #015 Parking 7 Spaces; Ratio of 1.46/1,000 SF
Effective Gross Income $125,619 $183,140 Trash Removal $2,400 $0.50
Vacancy @5% $9,157 Cleaning, Repairs & 62200 5046 Zoning C2-1
Expenses $42,890 $42,890 Maintenance APN Number 5502-008-012
), 1.1
Net Operating Income $82,729 $131,003 L dIEE ST 2,200 gL
Pest Control $840 $0.18

Total $42,890 $8.94/ $0.74
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