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CONFIDENTIALITY AND DISCLAIMER g
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not'be made available to ‘any other person or entity without the written consént o? =
Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information’ contained heréin is not a substitute for,a thorough =

due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property; the future pro;ected financial performance of the property, tHe size and square footage of *" | ~ i : _ e ] . : : A : y of = : i ; S Ty 3
the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regula.ngns, the physical condition of the improvements thereon, or the financial condition or business,prospects of any tenant, or any. X . i n o : . . C : . ; P 2 5 = .
tenant'’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been btained from sources we believe to be reliable; however, Marcus & Mllllchaphas not verified, and will not verify, any of the information 4 . : s Brandon M IChaeIs - =Wl Matthew LUChs . ST 4 Andrew Eeff — ______.“ B o I -
contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take approprlate measures to ) R - Sen|0r M a nagl ng D i rector Of I n,\./estments .'.’. 'F‘| rst V| ce PFESIdeht | nvestments F| r-st V|Ce PreSIdent I nvestments M
verify all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus-& Millichap. All rights reserved. . " . | - ¢
SPECIAL COVID-19 NOTICE Senior Director, Natlonal Retail Group COO of The Brandon Michaels Group " == - Director, National Retail Group
Al potential buyers are strongly advised to take advantage of their opportunities and obligations to ,conduct thorough due diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from the contmulng COVID- 19 pandemlc £ . i &
Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap's principal expertise is in marketing investment properties and acting as intermediaries between buyers and:sellers, Marcus & * Tel' 81 8 2 12 2794 Tel- 81 8'21 2'2727 Tel 81 8 21 2 281 5
Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions . = | : HTH A - -
involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on:their own projections, b ran d on.mic h ae | S@m arcusmi H ICh a p- com m atth ew. | uc h S@ marcusmi ” ICh d p .com ‘an d rew. leff@ma rcusmi | | IChap co m
analypes, and decis Sgnaki _— . . .CA License: 01434685 CA License: 01948233 : CA License’01865688 :
NON-ENDORSEMENT NOTICE : " 4 = - e i
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corpération’s logo or name is not intended to indicate or imply afflllation with, or sponsorship or endorsement by, said « WWW. B ran d on M IC h ae | SG rou p .com WWW. B ra nd on M ICh ae | SG rou p .com WWW, B ran d on M |Cha (S | SG ge] U,p .com = -
corporation of Marcus & Millichap, its affiliates or subsidiaries, or'any agent, produc‘t service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this llstlng to prospectlve customers: . : } "
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THE OFFERING

The Brandon Michaels Group of Marcus & Millichap has been
selected to exclusively market for sale 3216 Los Feliz Boulevard,
ideally positioned at the gateway to Atwater Village, just west of the
signalized intersection at Los Feliz Boulevard and Glenfeliz Boulevard.

3216 Los Feliz Boulevard is a mixed-use property consisting of
approximately 1,700 square feet of ground-floor retail space and
approximately 3,300 square feet of office space spread between
second-story space facing Los Feliz Boulevard and ground-floor space
at the rear of the property. The property is situated on a large 8,911
square foot C4 zoned lot with space alongside the building for parking
and/or outdoor communal area. The retail space is currently occupied
by two long-term tenants on month-to-month leases and the office
space is fully owner-occupied to be delivered vacant upon the close of
escrow. Due to this flexibility, the property offers endless possibilities
for an owner-user buyer to transform this one-of-a-kind asset into a
flagship location for their business.

Visibility and exposure at this location is unmatched. Situated just

off the 5-Fwy, 3216 Los Feliz Boulevard is the first thing travelers see
as they drive into Atwater Village along Los Feliz Boulevard. Traffic
counts exceed 52,000 cars per day along Los Feliz Boulevard and local
amenities attract walkers and bicycle-riders alike. The property is also
less than 1-mile (by foot) from the Amtrak/MetroLink Glendale Station
and easily accessible from historic Griffith Park, Silverlake, Glendale,
and Echo Park.

3216 Los Feliz Boulevard is surrounded by a variety of popular local
destinations, shops and eateries such as Los Feliz Golf Course/Los
Feliz Café, The Morrison, The Village, Bigfoot Lodge, The Roost, and
many more; not to mention all of Atwater’s favorite spots down the
street positioned along trendy Glendale Boulevard. With a highly-
walkable “small town"” feel, diverse tenant-mix, and renowned Sunday
farmers’ market, Atwater has firmly edged its way into the competition
over LAs “hippest” neighborhood.

A 4,648 SF of retail/office mixed-use property
situated on 8,911 SF of Land Zoned C4 ideally

located west of the signalized intersection of

Los Feliz Boulevard and Glenfeliz Boulevard in

Atwater Village, Los Angeles
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INVESTMENT HIGHLIGHTS

* Mixed-use retail & office totaling approx. 1,700 sq.
ft. of retail and 3,300 sq. ft. of office space situated on
almost 9,000 sq. ft. of land

® Retail tenants are M2M and office-space shall be
delivered vacant providing excellent flexibility for
owner-user or value-add investor

e Situated at the gateway to Atwater Village providing
unmatched visibility and exposure along Los Feliz
Boulevard; over 51,000 cars per day

¢ Unique building layout creates endless possibilities;
occupy the entire building or just a portion and offset
costs by collecting rent from other tenants

® 3216 Los Feliz Boulevard is positioned directly off of
the 5-Fwy and is easily accessible from historic Griffith
Park, Silverlake, Glendale, and Echo Park

e The Amtrak/MetroLink Glendale Station is located
less than 1-mile from the subject property by-foot

¢ Popular local destinations are within walking distance
such as Los Feliz Café/Golf Course, The Morrison, The
Village, The Roost, Bigfoot Lodge, and more.

* The estimated average household income within 1
mile is over $100,000 and the median home sale price
in Atwater Village is now over $1.25M
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PROPERTY HIGHLIGHTS

Price
Building Size

Price/SF (Building)
Lot Size

Price/SF (Land)
Current Occupancy
Parking Spaces
Parking Ratio
Frontage

Year Built

Zoning

APN Number

$3,150,000

4,648 SF
Retail: +/- 1,700 SF
Office: +/- 3,300 SF

$678

8,906 SF

$354

100%

12 Spaces

2.58 per 1,000 SF

55’ on Los Feliz Boulevard
1941

C4

5435-036-021
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PROPERTY DESCRIPTION

LOCATION

3216 Los Feliz Boulevard
Los Angeles, CA 90039

SITE

The property is located just west
of the signalized intersection at
Los Feliz Boulevard & Gelfeliz
Boulevard.

APN NUMBER
5435-036-021

BUILDING SIZE

4,648 SF (Retail: +/- 1,700 SF;
Office: +/- 3,300 SF)

LOT SIZE
8,906 SF

PARKING

12 parking spaces;
a parking ratio of 2.58 per 1,000 SF

ZONING
C4

FRONTAGE

55’ on Los Feliz Boulevard

TRAFFIC COUNTS

Los Feliz Boulevard:
51,000 Vehicles Per Day
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ATWATER VILLAGE

Tucked between Glendale, Los Feliz, and Eagle Rock is the trendy, two-
square-mile neighborhood of Atwater Village, not to be confused with

the city of Atwater in Merced County, California. Although it was originally
named Atwater when it was first founded in 1902, it wasn't officially called
Atwater Village until 1986. In the past, Atwater Village was home to many
employees of the nearby Department of Water and Power substation.
However, the community eventually grew to include more residents, ranging
from Hollywood talent and creatives to business entrepreneurs. This
neighborhood is now known as a millennial magnet thanks to its proximity

to hip restaurants and thrift shops, its active nightlife, and its high walkability.

Located in the northeast region of the city, Atwater borders Griffith Park and
Silver Lake to the west, Glendale to the north and east, and Glassell Park to
the south. The eastern boundary is essentially the railroad tracks (originally,
the Southern Pacific).

Atwater Village is a neighborhood in the middle of a lot of nature, including
mountains to the north and the Los Angeles River to the south. While the
neighborhood’s northern section offers residents the opportunity to go
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a millennial magnet thanks to its

twater Village is now known as

proximity to hip restaurants and
thrift shops, its active nightlife, and
its high walkability.
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hiking and explore various scenic trails, its LA River side features
activities such as kayaking, fishing, and biking. If you're new to Atwater
Village and itching to share some pictures of your new neighborhood
on social media, there are plenty of Instagrammable opportunities to
do so.

Atwater Village has been praised as a go-to destination for food lovers
by several media outlets, including LA Times, Discover LA, and Eater
LA, among others. New restaurants are constantly opening in the
neighborhood as well, especially along major thoroughfares such as
Glendale Boulevard and Los Feliz Boulevard, so dining options are
ever-changing. One of the big reasons why Atwater Village is such a
millennial magnet is because of its vibrant nightlife. From watering
holes and dive bars to spacious gastropubs and dance clubs, Atwater
Village offers many options for beer, craft cocktails, and fancy libations.
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DEMOGRAPHICS

(1 )
[
ATWATER VILLAGE

B

POPULATION WITHIN
A 5-MILE RADIUS

904,666

&=

AVG HH INCOME WITHIN
A 1-MILE RADIUS

$108,434

»

MEDIAN HH INCOME
WITHIN A 1-MILE RADIUS

$71,238

il

TOTAL POPULATION

29,510
Los Feliz Boulevard -i =

il
HOUSEHOLDS WITHIN OWNER OCCUPIED HH RENTER OCCUPIED HH BUSINESSES WITHIN
A 5-MILE RADIUS WITHIN A 5-MILE RADIUS WITHIN A 5-MILE RADIUS A 5- MILE RADIUS

333,771 979,751 272,020 46,433
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2021 Population 21,768 292,302 904,666
2021 Households 9,302 118,208 353,771

2021 Renter Occupied
Households

2021 Average Household
Income

2021 Median Household

6,575 88,222 274,020

$108,434 $97,245 $91,286

2021 Average Household Size 2.3 2.4 2.5
Annual Growth 2021-2026 2.9% 2.7% 3.0%
2021 Median Age 39.8 40.2 37.7  Income

$71,238 $65,502 $58,416

2021 Owner Occupied

79,751 Businesses 1558 16363 46,433
Households

2,727 29,986



FINANCIALS

RENT ROLL

TENANT LEASE EXP RENT RENT/SF
$1,350.00
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FINANCIAT, N
_ I : Apx. SqFt: 4,648

Price per SqFt(land): $354

Year Built: 1941
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